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Applying Facets to Content

« Facets are applied directly to content in AEM (Do not over tag!)
« Common tags are “Service”, “Industry” and “Content Type”
« Tags (facet values) appear as metadata
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<meta name="keywords" content="Security and Privacy, Insight Article, Financial Services" />
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Dynamically Cross-Referencing “Like” Content

« Content is tagged and published and
automatically linked from preset locations

« Content attributes (title, description, etc.) are
managed on the article and updated
automatically across site

« Keywords in title and description are consistent
in anchor text
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